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 In September 2016, Frank Apfel and his partner Alexander Trautmannsdorf started the 

channel H2D, or Handshake to Deutschland, for immigrants arriving to Germany from warzones. 

Apfel came up with the idea after the influx of Syrian refugees in Germany in 2015, stating: “We 

wanted to make the subject of integration easy and provide practical help for daily life so 

refugees could find their way in and around Germany.”1 The idea behind television serving as a 

tool to assist refugees in acclimating to their new environment is certainly not a new concept, but 

considering the rising tensions in Germany regarding its refugee crisis, it certainly juxtaposes 

itself against the anti-immigrant feelings from groups in Germany such as the AfD party.2  

 The history behind programming aimed at marginalized ethnic communities, especially 

immigrants, actually predates the Syrian refugee crisis by several decades. As televisual 

technology advanced, a paradox emerged: mass media was more capable of serving a larger 

geographical mass, while audiences themselves segmented and split even further. What the 

television landscape looked like, then, was niche-oriented programming able to cross great 

distances in order to reach their specific audiences. In this paper, I am exploring the implications 

of such broadcasting during the 1990’s in Germany, specifically Turkish broadcasting and its 

role in creating an identity among German-Turks and Turkish immigrants.  

 In order to go further, one must first define the parameters of transnational media, and 

furthermore, “ethnic” media. Transnational media, in this instance transnational broadcasting, is 

a relatively new concept in academia, first truly embraced by media scholar Jean K. Chalaby. 

Chalaby argues that the study of transnational television is inherently at odds with previous 

notions of “foreign” content, or the idea that all non-national broadcasting was immediately at 

 
1 Manasi Gopalakrishnan, “TV channel helps refugees adjust to life in Germany.” Info Migrants, 
Published March 17, 2017, https://www.infomigrants.net/en/post/2369/tv-channel-helps-refugees-adjust-
to-life-in-germany  
2 a.k.a Alternative for Germany  



odds with the nation state in power.3 In order to go further with this course of study, he asserts, 

one must forego the notion of methodological nationalism, or the idea that everything is 

inherently tied with preserving the cultural dominance of the nation-state, with German 

sociologist Ulrich Beck’s term, “methodological cosmopolitanism.” This distinction is crucial 

because it not only negates the colloquial baggage, rather also embraces the effects of 

globalization and positive quality of such transnational interactions.4  

 This brings us to “ethnic media.” Operating under Ayşe Çağlar’s definition, “ethnic 

media” falls under the umbrella of transnational programming, but it is targeted either towards a 

minority “ethnic”5 group within a larger nation-state apparatus or specific immigrant groups in a 

country.6 Several factors can define media as being ethnic media, such as language specificity, 

but the supposed audience must not be limited to the physical or cultural borders of their larger 

nation. This is why ethnic media serves as a subsection of transnational media, considering both 

its cultural reach and physical reach.  

 The history of transnational television in Europe and Turkish immigration to Germany 

intersects, although the latter predates the former. In the scope of this paper, I am limiting the 

discussion to the mainland Turkish immigration in the 1960s. In the mid-1900’s, West Germany 

experienced what is known as the Wirtschaftswunder, or “economic miracle,” in which their 

economy rapidly developed from post-war ruin into a modern European economic power. 

However, through the construction of the Berlin Wall in 1961, West Germany suffered from a 

 
3 Jean K. Chalaby, Transnational Television in Europe: Reconfiguring Global Communications Networks, 
I.B Tauris & Co Ltd, 2009. 
4 Ibid., 3.   
5 The term “ethnic” here is within the scope of the intention of the content creator, as it is a constructed 
audience. It can be, however, problematic, so in this context it must always be in quotes.  
6 Ayşe Çağlar, “Mediascapes, Advertisement Industries and Cosmopolitan Transformations: German 
Turks in Germany,” New German Critique, no. 92, Multicultural Germany: Art, Performance and Media, 
40.  



shortage of workers. In response, the West German government signed an agreement with the 

Republic of Turkey, officially inviting Turkish workers to come to Germany as Gastarbeiter, or 

“guest workers.” In 1974, Germany introduced family reunification rights, granting Turkish 

workers to bring their families to Germany with them, which ultimately would lead to the 

German-Turkish population doubling between 1974-1988.7  

 This good will would change drastically following the fall of the Berlin Wall in 1989, and 

the subsequent reunification of Germany. Former East Germany especially took issue with the 

Turkish presence in Germany, as they underwent considerable economic and political change 

during the reunification, and identified the German-Turks as a Sündenbock, or scapegoat.8 

Throughout the 1990s, a rise in right-wing violence and Neo-Nazism took place, not altogether 

dissimilar from the situation with the Syrian refugees in Germany in present day. 

 All while this was occurring, the televisual landscape was changing radically. 

Technologically speaking, pre-1980s the only transnational media was due to signal overspill, or 

the natural border crossing of terrestrial television signal.9 The onset of cable broadcasting in 

Germany in the early 1980s began to change the game, but even then most programming was 

still very much used to promote ideals of the nation state in control of the broadcast – hence, 

“methodological nationalism.”10 However, in as early as 1985, German-Turks created the cable 

channel TD-1 (Turkish-German Television). This channel maintained its existence through 

advertising revenue from small Turkish businesses in Berlin, and broadcasted a mix of amateur 

 
7 Carter Vaughn Findley, The Turks in World History, Oxford University Press, 2005. 
8 Jörg Becker, “Zwischen Integration und Abgrenzung,” in J. Becker and R. Benisch (eds), Zwischen 
Abgrenzung und Integration: Türkische Medienkultur in Deutschland (Loccum: Evangelische Akademie 
Loccum). 
9 Kira Kosnick, Migrant media: Turkish broadcasting and multicultural politics in Berlin, Bloomington: 
Indiana University Press, 2007.  
10 Jean K. Chalaby, Transnational Television in Europe: Reconfiguring Global Communications 
Networks, I.B Tauris & Co Ltd, 2009. 



productions in addition to downlinks from satellite stations from Turkey, such as Turkish news 

outlets.11 Up until this point, there were only a few targeted programs and spots provided by 

public broadcasters for those of German-Turkish descent.12  

 It is important to understand, that in this context, it does not actually matter where the 

transnational and ethnic media is coming from. It can be signal spillover from Turkey, or a direct 

cable channel from Berlin – it does matter, because the intent is not to funnel information from 

the home country, rather to create “an expanded imaginary space of Turkishness.”13 In this sense, 

it could be argued that transnational media is not too dissimilar from the previous notion of 

methodological nationalism, or the promotion of imagined communities. However, like Chalaby 

and Aksuy, I agree that this notion is far more complex than reducing large, multifaceted 

communities down to vague constructed audiences.  

 In 1991, TRT INT began broadcasting across Germany, ultimately transforming the idea 

of transnational media “othering” immigrant communities. The immediate backlash to channels 

such as these was that it was inhibiting integration; that German-Turks would never embrace 

Germany when they were perpetually given the option to switch back “home.”14 However, I 

would argue that this argument only truly gets brought up when it is ethnic media within 

transnational media; let us remember that this same year was when CNN launched their 

international platform, building a multi-national American empire that far predates any concerns 

we might have today about Americanization through Hollywood or streaming services. It is only 

 
11 Kira Kosnick, Migrant media: Turkish broadcasting and multicultural politics in Berlin, Bloomington: 
Indiana University Press, 2007.  
12 Ibid., 150.  
13 Asu Aksuy, “The Possibilities of Transnational Turkish Television.” ESRC Transnational Communities 
Programme – Award L214252040, Negotiating Spaces: Media and Cultural Practices in the Turkish 
Diaspora in Britain, France and Germany. 
14 Ibid., 3.  



when the content is geared specifically towards the other, and therefore interfering with their 

relationship with the nation-state apparatus, that this argument gets dragged through the media-

sphere.  

 I would also argue that this actually strengthens one’s relationship with the national, for 

better or for worse. Today, Germany is flux with Turkish culture, and despite a long road behind 

them and ahead of them, German-Turks have a place within German society.15 A large part of 

this is the influence of transnational and ethnic Turkish broadcasting. It does not matter that these 

media are not homogenous, because they are not,16 but the fact that they are there are deeply 

important to creating not just a Turkish identity, but a German-Turkish identity. Founded in 

2009, Metropole FM still uses the slogan “bizim dalga” – our airwave. It markets itself as being 

a radio specifically for Turkish Berliners, but also done by Turkish Berliners.17 Creating a safe 

space in the wake of anti-immigrant sentiments is a form of resistance, but in a media context it 

is also a form of persistence. It is not about creating a divide between us and them, as many 

media scholars would argue, rather about establishing one’s own right to occupy space, both 

literal and metaphorically, in one’s own life and country.  

This is why I would argue that the onset of Turkish transnational and ethnic media 

deepened German-Turks’ Turkish roots, yes, but it also made them more German than anything 

else could have. In a modern sense, returning back to the concept of H2D helping Syrian 

immigrants, perhaps the idea is not to better acclimate immigrants to their new country, rather to 

create the space for them to create their own formed identity within their new country.  

 
15 Bilkay Oney, “Turkish integration in Germany: A long road,” Deutsche Welle, 2007. 
16 Asu Aksuy, “The Possibilities of Transnational Turkish Television.” ESRC Transnational Communities 
Programme – Award L214252040, Negotiating Spaces: Media and Cultural Practices in the Turkish 
Diaspora in Britain, France and Germany. 
17 Kira Kosnick, Migrant media: Turkish broadcasting and multicultural politics in Berlin, Bloomington: 
Indiana University Press, 2007.  
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