
DOCUMENT  
“‘Sesame Street’: Wunderkind” (available online on Variety as “‘Sesame Street Dazzles in 
Television Premiere”) was published right after the premiere of Sesame Street in the December 
24, 1969 issue of Variety. Les Brown (the author) hails Sesame Street as being the (albeit 
hopeful) future of television. He then continues on to discredit the belief that kidvid educational 
programming was not profitable, pointing to Sesame Street’s “luring numbers.” He credits the 
success partially to lineup, as Sesame Street aired after beloved cartoons and before Mister 
Rogers’ Neighborhood in the New York area. He concludes the article by discussing the funding 
of Sesame Street, explaining that the original six sources for funding were the Children’s 
Television Workshop, Department of Health, Education, & Welfare (who provided 50%), Ford 
and Carnegie Foundation (who largely funded the remaining portion), Markle Foundation, 
Corporation for Public Broadcasting, and Head Start. However, due to the aforementioned 
success, Brown continued to discuss the interest of commercial networks investing into the 
series.  
Citation: Brown, Les. “‘Sesame Street’: Wunderkind.” Variety, vol. 257, no. 6, 24 December 
1969, pg 23, 33.  
 
QUEST 
I had been doing research in the area of both children’s programming and lesligation (for my 
Peabody paper) and public service television (for my in-class debate), and I was curious to see 
where Sesame Street fit into that. I looked up when Sesame Street premiered, and found that it 
was released on November 10, 1969. This led me to Variety’s online link to this article. 
However, I really wanted to see how it fit into the actual issue (what ads ran, what other stories 
articles were talking about, etc.), so I went down to the microfilm area on the first floor of the 
main library and selected the microfilm from Variety that included December of 1969, as I knew 
that is when this article was published. I actually had a difficult time locating it at first, because it 
ran with a completely different title than that available on the online Variety.  
 
RELEVANCE  
In the scope of television history, this primary source falls into two much larger issues: the 
effectiveness of public broadcasting, and the regulation of children’s television. Sesame Street 
premiered two years after the Public Broadcasting Act created the Corporation of Public 
Broadcasting, so it makes sense that CPB actually was unable to provide anything but a small 
portion of the funding for this program. However, in 1981 the federal government terminated all 
funding to the Children’s Television Workshop, who had actually been one of the more primary 
backers of the show (not to mention the creators). In this sense, the 1984 deregulation of 
children’s programming actually helped Sesame Street considerably, as the show was ultimately 
able to earn up to $42 million of revenue through licensing (and book royalties and international 
airtime, as abroad remained mostly progressive throughout this time). During this deregulation as 
well, Mark Fowler’s solution was to charge a kind of “commercial tax,” in which commercial 
networks donated revenue to CPB and public broadcasting in order to offset the need for 
educational content. PBS was able to cover the rest of Sesame Street’s budget (with help from a 
$6 million surplus from its popularity). Sesame Street also became a popular choice in the ‘80s 
for the parent watchdog groups such as ACT, who were struggling to find this kind of content on 
commercial networks.  


